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A 1}/ 08.17 ~ 08. 24

- 10| Le== =g CTR TOf(1€) =1 ROAS 2 HROAS
57 1,890,597 12,918,089 8,728 217 0.07% 711 22,655,030 8.15% 1198% 670%
17 759,813 4,304,265 4,917 155 0.11% 210 10,720,610 4.27% 1411% 800%
A El 960,184 2,490,259 3,043 316 0.12% 141 7,894,480 4.63% 822% 700%
ABls 953,264 2,981,683 2,372 402 0.08% 187 10,633,070 7.88% 1115% 640%
=l 640,765 1,050,088 1,254 511 0.12% 163 6,349,720 13.00% 991% 600%
A 5,204,623 23,744,384 20,314 256 0.09% 1412 58,252,910 6.95% 1119%| -
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By visualizing key advertising indicators for each item in this file, you can check which items are being
advertised efficiently.

Sure, | can help with that. The first step is to load the Excel file and examine its contents. Let's do that
now.

{} ShowCode v B ShowData(1) v

The Excel file has been successfully loaded. It contains a single sheet named 'Sheet1'. Here's a preview

of the data:
Sheetl
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3 EnLl = 2 az) HE (1) ROAS
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User: By visualizing key advertising indicators for each item in this file, you can check which items are being advertised efficiently.
Julius: Sure, I can help with that. The first step is to load the Excel file and examine its contents. Let's do that now.

The Excel file has been successfully loaded. It contains a single sheet named 'Sheet1'. Here's a preview of the data:

Sheetl

2HTE Sy L3 =3 CPC CTR T
0 EileE 1830597 12318083 8728 216.612855 0.00067364717 2538034 n
1 =37 2go|2 739813 4304263 4317 154.527 761 0.00711423533150188405 210
2 =g 260184 2480253 3043 315.538613 0.0012219612498137744 141
3 2gE=o)s 953264 2981683 2372 401.8B1956 0.0007955238702437516 187
4 TEAHO= 640765 1050088 1254 510.976874 0.0011941856301567 106 163

The columns in the data represent different advertising indicators for each item. Here's a brief explanation of each column:

WE(1Z)
22655030
10720610
7894480
10633070

B349720

LHE = AHABO MetN B=2S8S o =0 2 & UAH A2 ol

CVR
0.08146196150320806
0.04270896888 346553
0.0463358527 7686484
0.07883642495784149

0.12898405103668.26

ROAS
11.883003252411804
14.1089537478300584
8.221840812844015
11.154381157790496

9.8095924402862.22
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From this plot, we can see the advertising cost varies significantly among different items. Some items have much higher
advertising costs than others.

Next, let's visualize the number of exposures for each item.

Here is the bar plot showing the number of exposures for each item:

Number of Exposures for Each Item
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This plot shows how many times the ad for each item was shown. Similar to the advertising cost, the
number of exposures also varies significantly among different items.

Next, let's visualize the number of clicks for each item.

Here is the bar plot showing the number of clicks for each item:
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This plot shows how many times the ad for each item was clicked. The number of clicks can be an
indicator of the ad's effectiveness in attracting potential customers.

Next, let's visualize the sales revenue for each item.

Here is the bar plot showing the sales revenue for each item:

Sales Revenue for Each Item
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This plot shows how many times the ad for each item was clicked. The number of clicks can be an
indicator of the ad's effectiveness in attracting potential customers.

Next, let's visualize the sales revenue for each item.

Here is the bar plot showing the sales revenue for each item:

Sales Revenue for Each Item
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(H 2U=) 0.00% 0% 0.00% 350%
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250
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&7 53755537 78,663 633 315 0.15% 24,809,732 81,541,370 329%

HY U (8|0 AUS (B0 ) 0 0.00% 0%
ADIEZD DS =5 86187210153 £6187210153 123,485 349 5 488 0.28% 170,188 485,000 285%
ADIEFD NS | =5 86187210153 86195474513 0 0 1 0 0.00% 0 129,000 0%
ADIEYD DS FE 86187210153 B6195474396 0 0 1 0 0.00% 0 129,000 0%
ADIEZD DER =5 86187210153 86187210241 0 0 1 0 0.00% 0 125,200 0%
ADIEZD AS| =5 86187210153 p6227082585 0 0 1 0 0.00% 0 07,000 0%
ADIEZD 1S =5 86187210153 86187210224 0 0 1 0 0.00% 0 7,000 0%
ADIEZID DER 3 86187210153 B6187209976 0 0 1 0 0.00% 0 7,000 0%
ADIEYD ASE =5 86187210153 B6187210179 0 0 1 0 0.00% 0 87,000 0%
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ADIEFI IS S =5 86228724704 B6213830293 0 0 0 0 0.00% 0 0 0%
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