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Only Apple can write
copy like Apple.

Sorry, not sorry.




This is because

what you see Apple
do with copy today

IS the result of a slow,
well-funded process
of market education
and experimentation.

8




(And by "slow and
well-funded” | mean
"40+ years and billions
of dollars have gone
into the making of
their 3-word ads.")




When Apple first
launched, people
didn't even know
why they'd need
a personal computer.
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So their ads had

to educate the market
about why they
needed a computer.




And then their

ads had to educate
the market as to
why they needed
an Apple computer.




And i1t was only as
market awareness
grew of the category
(personal computers)
and Apple, that they
were able to write
much shorter copy.
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Let me show you
what | mean.




Why Apple ITis the world’s

\

_ best selling pexrsonal computer.
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What kind of man
puter?

Apple, the com
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Ford spent the
better part of
11903 tackling
the same detalls youw’ll handle
in minutes with an Apple.

Henry Ford knew how crucial it was to handle
business details on time and on budget. Today you

have a solution that keeps you in control and saves

time and money. The Apple personal computer.

Information at your fingertips.

Why be bogged down with tasks like accounts

payable/receivable, general ledger, writing checks
and paying bills? The Apple can do it all for you.
The same system can even handle word-related
tasks like writing letters, printing sales reports and
maintaining your mail lists.

Since Apple saves you so much time on day-to-
day details, you get more time to focus on where
your business is headed. Apple helps you there, too
— with on-target sales forecasts, P/L projections,
budget analyses and planning strategies.

The Apple and the Model T.

Before the Model T, only mechanics could run
cars and only millionaires could attord them. Before
the personal computer, only big corporations could
afford to buy powerful systems and hire data ['I!'lJ-LF_ﬁ'-
ing experts. Now, wi hoan Apple system from $2.300
1o 35,000, you get hlg computer power without big
computer headaches. A few minutes with your A.pplr:.
dealer and you'll be running ,*!.pph like a pro.

He'll guide you through Apple’s extensive line of
hardware and software solutions, He'll prove
that Apple is the business solution to
s keep you in the driver s seat. Don't let
history pass you by Visit your nearest
Apple dealer, or call B00-538-9690.
In California 800-662-9238.

appla computear Inc.
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A funny thing
happens whényou design
dcomputer everyone
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The large, high-resolution
picture is perfect for designers,
art directors and engineers.

Not to mention

(loria Joyee, who can fimally
see all 26 columns of her

spreadsheet simultaneously

Apple Mulliple Fcan Displays




The plot thins.

The new PowerBook G3.
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Think different;
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The thrill of surfing,
The agony of choosing a color.
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The Power Macintosh G3 has been completely reinvented. With Pentium-crushing PowerPC G3
processors up to 400MHz, the world's first integrated ATT RAGE 128 2D/3D-graphics aceelerator
(the new industry speed champ, faster than even the venerated Voodoo?2 add-in cand), up to a full
aigabyte of memory and up to 100GB of internal disk storage:” The new Power Macintosh G3 gives
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Power Mac G4 Cube.
['he 14-pound power plant
that's as quiet as a library.




!

(Hint: It’s 2 computer.)




Black tie optional.

Think different
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Back to long copy for
their new product, the iPhone

Solving life’s dilemmas one app at a time.
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So, what you see
with Apple's copy
today is the result of
decades of patiently
writing longer copy
that:
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e Educated the
market

e Increased brand
awareness

e Moved audiences
from "Unaware" to

"Most aware with
high intent” Q’




Because there's no
way you can sell
something to
someone if they don't
think they need it...
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And now like Coke,
they barely need
to use copy In their
ads.

Because everyone
knows who they are,
what they deliver, and
what they stand for. Q’



But unless your
audience knows all of
that about your
company (or product)
before they see your
marketing...
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...thenit's not very
likely that a 3-word
ad will help you shift
product like they do
today.




So the next time you
want copy "like
Apple,” ask yourself
If it actually makes
sense for your
product:




How mature is your
market category?

(And your marketing?)

(And your company?)
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Whatis your
audience’s stage of
awareness?




And do you have
the budget (and
freedom) to
experiment with
bold and creative
marketing at scale?
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If you can do it - great!
There's *lots™ to learn
from Apple.




But remember: don't
just do something
because it's cool.




Check if it's right
for you, first.




LIKED THIS?

Then follow me on Linkedin for more
conversion copywriting tips
just like this.

brought to you by Eden Bidani
CAPE.Agency


https://www.linkedin.com/in/edenbidani
https://www.linkedin.com/in/edenbidani
https://www.linkedin.com/in/edenbidani
https://www.linkedin.com/in/edenbidani
https://www.linkedin.com/in/edenbidani

