
TODAY'S
1-MIN
COPYWRITING
TIP





Only Apple can write
copy like Apple.

Sorry, not sorry.



This is because
what you see Apple
do with copy today
is the result of a slow,
well-funded process
of market education
and experimentation.



(And by "slow and
well-funded" I mean
"40+ years and billions
of dollars have gone
into the making of
their 3-word ads.")



When Apple first
launched, people
didn't even know
why they’d need
a personal computer.



So their ads had
to educate the market
about why they
needed a computer.



And then their
ads had to educate
the market as to
why they needed
an Apple computer.



And it was only as
market awareness
grew of the category
(personal computers)
and Apple, that they
were able to write
much shorter copy.



Let me show you
what I mean.
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Back to long copy for

their new product, the iPhone
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So, what you see
with Apple's copy
today is the result of
decades of patiently
writing longer copy
that:



Educated the
market
Increased brand
awareness
Moved audiences
from "Unaware" to
"Most aware with
high intent"



Because there's no
way you can sell
something to
someone if they don't
think they need it...



And now like Coke,
they barely need
to use copy in their
ads.

Because everyone
knows who they are,
what they deliver, and
what they stand for.



But unless your
audience knows all of
that about your
company (or product)
before they see your
marketing...



...then it’s not very
likely that a 3-word
ad will help you shift
product like they do
today.



So the next time you
want copy "like
Apple," ask yourself
if it actually makes
sense for your
product:



How mature is your
market category?

(And your marketing?)

(And your company?)



What is your
audience’s stage of
awareness?



And do you have
the budget (and
freedom) to
experiment with
bold and creative
marketing at scale?



If you can do it - great!
There's *lots* to learn
from Apple.



But remember: don't
just do something
because it's cool.



Check if it's right
for you, first.



LIKED THIS?

Then follow me on LinkedIn for more
 conversion copywriting tips

just like this.
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